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Public Reporting of Student Achievement & Performance for the 
DEPARTMENT OF FAMILY AND CONSUMER SCIENCES 

COLLEGE OF AGRICULTURAL, LIFE AND NATURAL SCIENCES 
ALABAMA AGRICULTURAL AND MECHANICAL UNIVERSITY 

 
Mission: The Department of Family and Consumer Sciences (FCS) prepares diverse individuals for higher learning and 
professional careers in community service, government, science and technology, business and industry, and education. A major 
focus of the unit is to enhance the well-being of individuals, families, and communities through teaching, research, service, and 
advanced technology utilizing sustainability practices.  

Student Performance and Achievement Reported 
PROGRAM(S) Year 1 Year 2 Year 3 

2020 - 2021 
(3 years ago) 

2021- 2022 
(2 years ago) 

2022-2023 
(last year) 

ENROLLMENT 
Total Family and Consumer Sciences 
Unit 

121 90 93 

Apparel, Merchandising and Design 27 21 26 
Human Development and Family Studies 31 16 14 
Nutrition and Hospitality Management 28 20 22 
Secondary Education 3 6 7 
All other 32 27 24 
RETENTION RATE (REQUIRED)    
Total Family and Consumer Sciences 
Unit 

35.3% 
n=17 

50.0% 
n=18 

75.0% 
n=12 

Apparel, Merchandising and Design 33.3% 
n=3 

40.0% 
n=5 

NA% 
n=0 

Human Development and Family Studies NA% 
n=0 

66.7% 
n=3 

NA% 
n=0 

Nutrition and Hospitality Management 50.0% 
n=2 

100.0% 
n=1 

100% 
n=2 

Secondary Education 100% 
n=1 

100.0% 
n=1 

NA% 
n=0 

All other 27.3% 
n=11 

37.5% 
n=8 

70.0% 
n=10 

GRADUATION RATE (REQUIRED)*    
Total Family and Consumer Sciences 
Unit 

28.6% 
n=14 

30.0% 
n=20 

30.4% 
n=23 

Apparel, Merchandising and Design 50.0% 
n=6 

50.0% 
n=2 

25.0% 
n=8 

Human Development and Family Studies NA% 
n=0 

NA% 
n=0 

50.0% 
n=2 

Nutrition and Hospitality Management NA% 
n=0 

0.0% 
n=1 

66.7% 
n=3 

Secondary Education NA% 
n=0 

NA% 
n=0 

NA% 
n=0 

All other 12.5% 
n=8 

29.4% 
n=17 

20.0% 
n=10 

NUMBER OF GRADUATES (REQUIRED)    
Total Family and Consumer Sciences 
Unit 

15 20 12 

Apparel, Merchandising and Design 6 1 6 
Human Development and Family Studies 7 10 1 
Nutrition and Hospitality Management 2 9 5 
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Performance on National Examinations 
(% passed) (required) 

% 
n= 

% 
n= 

100% 
n=3 

Dietetics RD Exam 100% 
n=1 

100% 
n=3 

100% 
n=4 

FACS Ed Certification 100% 
n=1 

100% 
n=1 

100% 
n=2 

 


